VIOOH + Discovery

Programmatic showcase

Precise day/ hour targeting

Campaign objective

Promote the new season of Bake Off
Italia to audiences likely to be OO Target audience
interested in watching the series 000 — People interested in lifestyle,

E@] professionals, high-spending

Discovery wanted to harness the power andtechnology lovers

of using programmatic OOH to promote
Bake Off Italia, USiﬂg erX|b|I|ty of Campaign specification

targeting, delivery and creative rotation o @: — Precise hour/ day targeting
to match the target audience.

The creative changed dependent on the
day and hour to provide an accurate and Inventory Benefits of trading programmatically

tailored message to audiences. — Subways and bus shelters in
Milan and Rome

targeting by giifng many targetingdpeople
o ITTerent creative interested in
specific da :
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' channels right message at

the right time



VIOOH + Client name

Campaign results

900k

Opportunity to See (OTS) hit,
matching the cllent S target

In collaboration with
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